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FEBRUARY

03

WHITENING AND LIGHTING 

Having bright and radiant skin is one of the most important markers of health in Asia so its little wonder why the region has developed an insatiable demand for products in 
this category. At the same time, it is also facing increasing scrutiny stemming from growing social movements and the persistent problem of adulterate products. In this 
issue, we will look into how the changing perception of beauty is breaking down and redefining Asia’s most lucrative skin care segment. 

JANUARY

13

MULTI-SENSORY BEAUTY 
After more than a year in isolation, the sensorial elements of beauty are more crucial than ever as consumers grow ever more wellness centric. They are also craving new 
sensory experiences in retail and marketing driven by technological advancements. In this special edition, we will be exploring the sensory innovations in product 
formulation, packaging, retail, and marketing with the leading experts in the field.

MARCH

03

CBD AND HEMP COSMETICS 

Several nations within APAC are increasingly taking a more liberal approach to the use of CBD and hemp in a whole range of products, from cosmetics, to food and 
supplements. While their use in the beauty segment in Asia is still at a nascent stage, there are huge opportunities. We’ll be assessing which categories are set to benefit 
the most and evaluate the latest NPD and ingredient offerings.

2023
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APRIL

07

HALAL COSMETICS DEVELOPMENTS 
Asia’s halal cosmetics space is going from strength-to-strength as incomes and interest continue to rise in Muslim-majority countries. In this special edition, we’ll be talking to 
the APAC players at the forefront of this growth and shining the spotlight on opportunities for future market expansion across ingredients and finished products, and assess 
the white spaces for NPD.

JUNE

09
ECO BEAUTY RISING: GREEN CHEMISTRY, UPCYCLING AND CIRCULAR PRODUCT DESIGN 

The topic of sustainability dominates the beauty and personal care industry worldwide, but it’s also a complex issue that’s not just hard to tackle, but difficult to define. This 
CosmeticsDesign Global newsletter will look into the issue of sustainability across markets, including formulation, packaging and business practices.

14
SELLING SUSTAINABILITY: WHAT INDUSTRY PUSHES FOR SUSTAINABILITY MEAN ON THE RETAIL FLOOR 

Within the supply chain of cosmetics and personal care, the industry has seen many campaigns and efforts to improve sustainability through formulation innovations, 
circular business practices, and more. But how are retailers and the DTC market selling these changes to customers, and how are consumers receiving them? 
CosmeticsDesign Global’s expert panel will discuss what sustainability looks like downstream in personal care and cosmetics in this webinar.

JULY

07
PROTECTIVE BEAUTY: SUN CARE/BLUE LIGHT/POLLUTION/ SANITIZERS  
As the global north is looking to enter summer, this ComseticsDesign Global newsletter will cover innovations in the protective beauty market. Learn more about the latest 
developments in UV, pollution, sanitizer and blue light protection.
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SEPTEMBER

08
WATERLESS BEAUTY 
Waterless beauty is arguably one of the hottest trends in the global cosmetics sector today, and APAC is no exception. As consumer demands for more sustainable 
products continues to soar, we’ll be exploring this fascinating segment with the leading ingredient suppliers, formulators, and beauty brands.



OCTOBER

06

SKIN MICROBIOME INSIGHTS 

The skin microbiome trend is continuing to gain credibility, and resonate with consumers, as the scientific evidence continues to grow and new products hit the market. In 
this special edition, we’ll zone in on the ingredient suppliers, formulators and brands that are taking this to the next level and creating products that not only appeal to an 
increasingly knowledgeable consumer base, but also deliver what they claim.

NOVEMBER

10
ADVANCES IN FRAGRANCES 
From niche products to localised launches, spanning personalised offerings to the mass market, Asia’s fragrance market is a hotbed of innovation, With the help of industry 
experts, we’ll be analysing how companies are tapping into these trends and its prospects for further innovation.

20
INCOS ASIA PRE-SHOW 

Ahead of the annual InCos-Asia exhibition in Bangkok, we’ll be shining the spotlight on the most innovative ingredients, the emerging trends and the latest expert insights 
that will be taking centre stage at the show, spanning the whole raft of beauty and personal care categories.
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02 BEAUTY FROM WITHIN



JANUARY

12

BEAUTY TECH AND DEVICES 
The pandemic may have kicked-off the latest wave of innovation in beauty tech and design, but brands across Asia are continuing to innovate and invest in this space as 
they seek to enhance consumer experiences both on and offline. In our latest newsletter, we will be speaking to the leading experts on the latest developments and future 
expectations of the beauty tech space.

2024

MARCH

24
HERE FOR THE HAIR: GLOBAL INNOVATIONS AND TRENDS IN HAIR CARE 

The hair care market is estimated to hit $99.9 billion globally in 2023, according to Statista. In this newsletter, hear from our CosmeticsDesign Global team on what the hair 
care market looks like today, from new formulations to innovative brands and consumer trends.

FEBRUARY

09

PERSONALISATION AND CUSTOMISATION 
The personalisation and customisation trend is in full force in Asia as companies roll-out the next wave of tech, including the ability to analyse skin and hair via video selfies. 
As the one-size-fits-all approach to beauty risks being consigned to the history books, we will explore personalised beauty innovations with experts in formulation, 
manufacturing and packaging that are blazing a path in this bespoke space.
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