
Editorial Calendar

2023 & 2024



Yearly Overview 2023

JANUARY MARCH

Active Beauty – Vitamins, 
Minerals And Plant Power 20 In Cosmetics Pre-Show  03

MAY

SEPTEMBER OCTOBER DECEMBERNOVEMBER

APRIL JUNE

AUGUSTJULY

FEBRUARY

Bright Beauty: Fun, Joy 
And Colour Across 
Cosmetics, Hair Care And 
Body Care

14 Beautiful Gender 
Freedom: Men's Makeup 
Fragrance For All And 
Age-Free Skin Care

12 Eco Beauty Rising: Green 
Chemistry, Upcycling And 
Circular Product Designs

09

Protective Beauty: Sun 
Care / Blue Light / 
Pollution / Sanitisers

07

Selling Circular: Making 
Green Beauty The Retail 
Reality

14

Skin 2.0: The Rise Of 
Skin Health, Microbiome 
Beauty And Body Care

06Ancient Ritual Revival: 
Beauty Inspired By Africa, 
Asia And Beyond

08 Smart Beauty: Innovative 
Delivery Systems, Lab 
NPD And Personalised 
Formulas

10

Inside-Out Beauty – 
Science And Product 
Innovation

17

SPECIAL EDITION EDITORIAL WEBINAR



Yearly Overview 2024

JANUARY MARCH

The Power Of Plants: 
Plant-Based Innovation 
For Skin, Hair And Body

12 Head's Up! Global 
Innovations In Hair And 
Scalp Care

08

TBC

MAY

SEPTEMBER OCTOBER DECEMBERNOVEMBER

APRIL JUNE

AUGUSTJULY

FEBRUARY

Sensory Innovation: 
Fragrances, Textures And 
Experiential Beauty

09

SPECIAL EDITION EDITORIAL WEBINAR

Global Cosmetics Summit30

DIGITAL SUMMIT 



JANUARY

20

ACTIVE BEAUTY – VITAMINS, MINERALS AND PLANT POWER  
Beauty and personal care formulations super-charged with active ingredients, from vitamins, minerals, cannabinoids, adaptogens and beyond, have seriously gained 
ground in the self-care boom. Consumers are turning to topicals for a range of benefits and brands are working hard to align innovative blends to these needs. But where 
exactly is the active beauty segment headed? And are there any superstar ingredients, smart delivery systems or exciting formats to watch? This special edition will spotlight 
the raft of innovation in the active ingredients space, highlight some of the important scientific data in the space and consider what sort of cosmetic claims and branding 
opportunities active beauty presents.

17
INSIDE-OUT BEAUTY – SCIENCE AND PRODUCT INNOVATION 

Interest and engagement in edibles for inside-out beauty continues to soar, as consumers take health and wellbeing concerns beyond skin deep. And this is a category 
morphing from traditional supplements into a space far more accessible – think beauty gummies, shots and powder sticks. But what sort of challenges does industry face as 
it skirts the border between nutraceuticals and cosmetics? And are there any key growth areas with space to tap into? In this special edition, we’ll look at those innovating in 
the field, hear from formulation, science and regulatory experts on concept-to-shelf challenges and consider how all this fits into wider beauty and wellness trends.

2023

03
IN COSMETICS PRE-SHOW   
In this special edition, we will reflect on the key beauty movements set to shape industry in 2023 and beyond and round-up what the in-Cosmetics global tradeshow will 
shed light on.

MARCH
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MAY

12

BEAUTIFUL GENDER FREEDOM: MEN'S MAKEUP FRAGRANCE FOR ALL AND AGE-FREE SKIN CARE  
Genderless, gender freedom, gender fluidity – call it what you will, it’s here to stay in beauty. And as consumer demands continue to shift how beauty and personal care 
‘show up’, what exactly might the future store look like? In this special edition, we’ll take a look at the rise of gender freedom in beauty, considering the peak in men’s 
makeup interest, genderless fragrances and skin care, and the flurry of new product development around ‘beauty for all’. We’ll also learn more about what consumers are 
truly looking for, and why, and work out what this means for branding and social engagement moving forward.

JUNE

09
ECO BEAUTY RISING: GREEN CHEMISTRY, UPCYCLING AND CIRCULAR PRODUCT DESIGN 

The topic of sustainability dominates the beauty and personal care industry worldwide, but it’s also a complex issue that’s not just hard to tackle, but difficult to define. This 
CosmeticsDesign Global newsletter will look into the issue of sustainability across markets, including formulation, packaging and business practices.

14
SELLING SUSTAINABILITY: WHAT INDUSTRY PUSHES FOR SUSTAINABILITY MEAN ON THE RETAIL FLOOR 

Within the supply chain of cosmetics and personal care, the industry has seen many campaigns and efforts to improve sustainability through formulation innovations, 
circular business practices, and more. But how are retailers and the DTC market selling these changes to customers, and how are consumers receiving them? 
CosmeticsDesign Global’s expert panel will discuss what sustainability looks like downstream in personal care and cosmetics in this webinar.

APRIL

14

BRIGHT BEAUTY: FUN, JOY AND COLOUR ACROSS COSMETICS, HAIR CARE AND BODY CARE 
Consumers and industry are starting to emerge from a complex few years of COVID-19, and with that comes hope and a need for beauty to step up and provide joy and 
happiness to consumers. This special edition is designed to spotlight the burst of colour and fun in a post-pandemic beauty world and look at how industry is bringing joy 
and empowering consumers out of darkness. We’ll also look at how industry needs to plan for the future and the type of innovation opportunities there are to tap into this 
space longer-term.
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SEPTEMBER

08

ANCIENT RITUAL REVIVAL: BEAUTY INSPIRED BY AFRICA, ASIA AND BEYOND 
Curiosity and interest in ancient beauty rituals is rising, with consumers drawing inspiration from Africa, Asia, Native America and beyond when it comes to skin care, hair 
care and overall wellbeing. This special edition will dig into some of the leading ancient rituals being revived and spotlight ingredients, product formats and routines being 
used to do so. We’ll also consider how mass beauty can tap into this space in a meaningful and respectful way and look at the level of consumer engagement opportunity 
on a global scale.

OCTOBER

06
SKIN 2.0: THE RISE OF SKIN HEALTH, MICROBIOME BEAUTY AND BODY CARE 

Consumer packaged goods categories have been gripped by the microbiome trend for several years, but what does that mean for the cosmetics and personal care 
industry? CosmeticsDesign Global will investigate the role the microbiome is playing in this sector, from the chemists’ bench to finished products in this newsletter.

NOVEMBER

10

SMART BEAUTY: INNOVATIVE DELIVERY SYSTEMS, LAB NPD AND PERSONALISED FORMULAS 
The next generation of smart beauty is here, from innovative delivery systems and personalised formulas through to digital designs and tech-forward devices. In this 
special edition, we’ll zoom in on the future of beauty tech, considering biotech innovations, smart delivery systems for active beauty and highly personalised product 
designs. We’ll also hear from innovators and thought leaders in the field on what opportunities there are and how the space is set to morph in the years ahead.

JULY

07
PROTECTIVE BEAUTY: SUN CARE/BLUE LIGHT/POLLUTION/ SANITIZERS  
As the global north is looking to enter summer, this ComseticsDesign Global newsletter will cover innovations in the protective beauty market. Learn more about the latest 
developments in UV, pollution, sanitizer and blue light protection.
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JANUARY

12

THE POWER OF PLANTS: PLANT-BASED INNOVATION FOR SKIN, HAIR AND BODY 
Plant-based beauty has gained significant momentum over the years, and as consumer interest in veganism continues to rise, new product development opportunities are 
rife. In this special edition, we will take an up-close look at the power of plants in skin, hair and body care, spotlighting scientific potential for actives, extractions and smart 
sourcing, and also look at some of the innovations on the market. We’ll also consider how future development in this field might evolve to align with evolving consumer 
expectations worldwide and where the biggest opportunities are across the category.

2024

MARCH

24
HEAD’S UP! EVOLUTIONS IN HAIR AND SCALP CARE 

The hair care market is estimated to hit $99.9 billion globally in 2023, according to Statista. In this newsletter, hear from our CosmeticsDesign Global team on what the hair 
care market looks like today, from new formulations to innovative brands and consumer trends.

FEBRUARY

09

SENSORY INNOVATION: FRAGRANCES, TEXTURES AND EXPERIENTIAL BEAUTY 
Sensory innovation has long been high up the beauty agenda, driven by the desire to fully engage and immerse beauty consumers in products and routines. But as health 
and wellbeing continue to rise in importance, are there fresh opportunities for sensory beauty innovation? In this special edition, we’ll look at the raft of fragrance and formula 
innovation already on the market and consider how beauty is increasingly focused on experience. We’ll also highlight key opportunities in this space and look at how these 
tie into wider consumer and market trends.

SPECIAL EDITION EDITORIAL WEBINAR

30 - 1 Feb GLOBAL COSMETICS SUMMIT 

DIGITAL SUMMIT 


