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WHAT’S NEXT IN PLANT-BASED CONFECTIONERY? 
The latest research on how the confectionery industry is responding to this growing trend reveals that plant-based indulgence is enticing more consumers to try 
alternatives, but taste is a key motivation in their choice. How can manufacturers satisfy both demands? And what are the secrets to a good plant-based alternative when it 
comes to chocolate and candy?

19

JULY
SUGAR REDUCTION: WHAT’S THE STATE OF PLAY IN CONFECTIONERY? 
Consumers are trying to reduce or avoid sugar, and the demand for low or no sugar alternatives continues to rise with the health-conscious public. According to a Mintel 
study more than 60% of US consumers wish there were healthier options on the market, putting pressure on the industry to innovate and develop new product lines using 
the latest sugar technologies in confectionery.
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FLAVOUR INSPIRATION   
With ‘better-for-you’ alternatives continuing to grow in popularity, and new technology easily matching flavour demands, the next big thing in the confectionery world will be 
more products moving into the functional category, where flavour is key. Tropical flavours: especially pineapple and coconut, are taking centre stage and flavours such as 
strawberry, watermelon and cherry have made a strong comeback in recent times and will remain on everybody’s lips in 2023.

2023



OCTOBER

26

NATURAL AND CLEAN LABEL CONFECTIONERY IS A MUST  
The confectionery industry understands clean and clear labelling appeals to consumers, so how have brands adapted? In a survey last year of 1,000 adults, 50% of people 
said they are more likely to buy a product if they can recognize all of the ingredients listed on the label – but only 19% of respondents said they recognize all of the 
ingredients on the pack. The findings of the survey indicate that a large number of consumers consider clear labelling to be a priority but also raise questions about how 
successfully the industry is catering to their preferences.
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CONFECTIONERY’S SWEETEST INNOVATIONS 
In this webinar ConfectioneryNews will profile some of the key innovations in the sector that are being driven primarily by consumer trends. As R&D budgets are increased, 
we have seen ground-breaking innovations in the gummy market and in vegan chocolate, but where are the next generation of innovators that will influence confectionery 
research and development? Our expert panel of influencers will cast a futuristic eye into laboratories to see what is cooking.
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BALANCING HEALTH AND INDULGENCE IN CONFECTIONERY  
The global pandemic may or not be a thing of the past, but it has left consumers hyper-aware of their health, but at the same time still demanding indulgent treats as a 
comfort to ward of anxiety and stress. Demand for ‘clean,’ high-quality, better-for-you products produced in sustainable ways is now common across many food and 
beverage categories – and these concepts are now driving innovation in the confectionery space.

MARCH
PROFILING THE BETTER-FOR-YOU CONFECTIONERY OPPORTUNITY   
The current mainstream consensus is on balance: balance between physical and mental health and balance between dietary discipline and enjoyment of a broad range of 
healthy (and sometimes indulgent) foods. As ConfectioneryNews continually reports, healthy confectionery is well placed with less sugar, less calories, smaller size packs to 
support a more balanced shaped by an increasingly holistic ideal of health and wellness that draws attention to individual needs.22
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