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FEBRUARY

17
SUSTAINABLE INGREDIENT INNOVATION  
Consumers are increasingly looking for products that are not only good-for-them but also good-for-the-planet. In this special edition, we showcase the companies at the 
forefront of sustainable innovation from upcycling to alternative production methods.

MARCH

17
APAC'S PACKAGING INNOVATION  
Edible, smart and sustainable are some trends driving the packaging sector, as consumers demand less reliance on plastics and turn to technology to keep their food safe. 
In this special edition, we outline the packaging market in the Asia-Pacific region and highlight brands with innovative packaging. 

2023

SPECIAL EDITION ONLINE EVENT FACE-TO-FACE EVENT 

APRIL

28

PLANT-BASED FOOD AND BEVERAGE INNOVATION  
Asia’s plant-based juggernaut continues to gather pace, but there is still some way to go before it can be said to be truly mainstream. In this special edition, we’ll pay 
particular attention to how new product development can be better tailored to Asian tastes, as well as assessing how improvements nutrition, texture and clean labels can 
further propel the category. 

MAY

26
HEALTHY SNACKING DEVELOPMENTS 

Health, alongside demands for more natural and premium products, is driving Asia’s snacking sector. In this special edition, we’ll drill down into the latest consumer trends in 
Asia’s emerging markets, and assess the ingredient solutions that are enabling brands to meet these demands.



SPECIAL EDITION ONLINE EVENT FACE-TO-FACE EVENT 

23

FOOD SAFETY FOCUS  
Historic food safety scandals in many Asia markets means this topic is never far from the headlines, or top of mind, for consumers and policymakers. In this special edition 
we’ll look at some of the latest technological solutions being adopted by forward-thinking brands to improve food safety, cut food fraud, and provide peace of mind for 
consumers.

JULY

05
HEALTHY BEVERAGE INNOVATION: FUNCTIONALITY, SUGAR REDUCTION, NATURAL COLOURS AND INGREDIENTS

JUNE

28
APAC'S BEVERAGE ADVANCES  
The rise in health consciousness continues to propel APAC beverage industry, with sugar-reduction, ingredient localisation and added functionality key consumer demands. 
We are also starting to see growing demand for premium ‘adult’ beverages, spurred by the ‘low 2 no’ alcohol movement. We’ll we take a closer look at some of the 
companies successfully navigating these hurdles to create innovative new beverage products and flavours, as well as the ingredient firms with the latest solutions making 
this possible.

SEPTEMBER

01
FI ASIA AND VITAFOODS ASIA PRE-SHOW 
As FI Asia and Vitafoods Asia co-locates in Thailand for the second year, special edition will detail the latest regulatory, product and consumer insights from the Asia region, 
while also looking at some of the new ingredient innovations and hot trends spanning food, beverage and nutra that will be taking centre stage in Bangkok.



SPECIAL EDITION ONLINE EVENT FACE-TO-FACE EVENT 

22
FLAVOUR & COLOUR INNOVATIONS  
Brands and consumers want great flavours and colours, but they equally want them to be natural. We’ll be looking at the suppliers at the cutting edge of natural colours and 
unique flavour innovation, and assessing the categories that are primed to deliver sustained growth for these key sectors.

27

CLEAN LABEL AND FREE-FROM DEVELOPMENTS  
Less is more when it comes to consumer demand for ingredient lists, and this has even spread across emerging categories such as the plant-based space. In this special 
edition, we’ll be showcasing how the clean label trend is finding success in emerging markets, while also showcasing some of the newest products being launched in the 
region. With the help of industry experts, we’ll also be asking which categories have further scope for clean label innovation.

NOVEMBER

24
REFORMULATION: SUGAR, SALTS, FATS AND OILS  
Governments across the region are continuing to enforce policies to reduce sugar, salts, fats and certain oils. In this special edition we’ll showcase the ingredient companies 
providing the most innovative solutions, and brands at the forefront of this charge.

OCTOBER

SEPTEMBER

26 - 28
GROWTH ASIA SUMMIT (CO-HOSTED WITH NUTRAINGREDIENTS ASIA)  
After a hugely successful debut as a face-to-face event in 2022, the Growth Asia Summit returns for 2023 with a raft of new content themes to explore the very latest 
market opportunities across the region that is driving the growth of the global food, beverage and nutrition industries – Asia!



FEBRUARY

23
SUSTAINABILITY SPOTLIGHT: FROM INGREDIENTS TO PACKAGING  
Effective and credible sustainability commitments are no longer nice to have in Asia, they are essential. In this special edition will assess the suppliers and brands at the 
forefront of environmental and social responsibility, with a focus on ingredients, manufacturing practices and packaging innovations.

JANUARY

26

FORTIFICATION IN FOCUS  
Many Asian nations continue to be blighted by the double burden of malnutrition, with stunting and under nutrition rife in some populations, and obesity and diabetes 
prevalent in others. Never before has there been a greater need to increase fibre, protein and other valuable nutrients in a wide range of products. We’ll be assessing the 
latest product launches, emerging ingredients, and highlighting the white spaces for innovation.

MARCH

22
APAC'S DAIRY ADVANCES  
Asia’s dairy sector is growing significantly as consumer tastes change and cold chain supply infrastructure improves. Meanwhile, demand in continues to increase across 
the board, with added functionality and consumer desires for a constant stream of NPD both hot topics. We’ll be assessing all of this and more.

2024

SPECIAL EDITION ONLINE EVENT FACE-TO-FACE EVENT 


