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EXECUTIVE SUMMARY

STATE OF THE NORTH AMERICA SUPPLEMENTS, HEALTH & NUTRITION
SECTOR 2020

In September 2020, Nutralngredients-USA.com, in association with
DuPont, conducted a ‘state of the industry’ survey of its user base of
supplement industry professionals. The key objective of the survey was
to gauge views about the current state of the supplements, health and
nutrition industry and to identify the issues that are causing most

concern.

Nutralngredients-USA.com collated survey responses from industry
professionals who form an integral part of the brand’s readership on
topics such as supply chain, new product development, formulation

trends, labeling, consumer confidence, CBD, and more.
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WHO ANSWERED THIS SURVEY?

= Research / NPD / Science

= General Management

= Marketing / Communications
» Sales / Business development
= Administration and Finance

= Production / Manufacturing

= Regulatory Affairs

= Other
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CONSUMER INTEREST IN HEALTH & WELLNESS CONSUMER INTEREST IN THE POWER OF NUTRITION TO BOOST HEALTH AND
WELLNESS AND SUPPORT IMMUNITY HAS NEVER BEEN HIGHER

With headlines proclaiming the potential benefits of vitamin D during the
pandemic, the role of the gut for immune function, and soaring sales of

products formulated with ingredients like zinc, elderberry, and echinacea,

it is not surprising that 95% of our respondents answered this question in Agree _ 95%
the affirmative.
While regulatory agencies have kept a close eye on the claims landscape

in 2020, consumer concerns around COVID-19 have driven significant
Disagree 4%

interest in the potential of nutrition to optimize their overall health.

Don't know ‘ 1%
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CONSUMER INTEREST IN HEALTH & WELLNESS MY COMPANY EXPERIENCED SURGING SALES MARCH-JULY AS CONSUMERS
LOOK TO TAKE MORE CONTROL OF THEIR HEALTH AND WELLNESS

Reports from many dietary supplement companies to the
Nutralngredients-USA editorial team of record sales in the early part of the
year are backed up by the results of this question with 62% of

respondents agreeing that their company experienced surging sales in Agree _ 62%

the first half of 2020.

Some commentators have suggested that the old seasonal demand for

immune support products may be a thing of the past, certainly for the next

several years. Don't know 24%

The answers to the first two question reinforce either other, showing that

consumers are more interested in taking control and health and wellness

and this translated into strong sales for many companies.
Disagree 14%
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ONLINE MARKETING OPPORTUNITIES WE HAVE SIGNIFICANTLY BEEFED UP OUR ONLINE MARKETING AND

E-COMMERCE OPPORTUNITIES SINCE JAN 1ST, 2020

The pandemic also accelerated the transition to online purchases for

many products, including dietary supplements, as consumers limited their

According to Euromonitor International, e-commerce is expected to

account for 21% of global dietary supplement sales this year, up from 17%

last year.
Disagree 21%

In addition, e-commerce will be the largest channel for dietary

supplements in 2020 globally.

In response, 63% of our respondents agreed that their company has Don’t know - 16%

significantly increased their online marketing and e-commerce offerings

since the start of the year.
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SUPPLY CHAIN DISTRUPTION

In March, the US Department of Agriculture contacted stakeholders in
the dietary supplement industry to assess potential problems in the
supply chain of dietary supplements, with stakeholders reporting a
number of issues, from insufficient capacity for a number of immune
health ingredients to challenges obtaining bottles and other packaging

materials.

Three-quarters of respondents reported that their company had
experienced disruption, which broke down to 56% reporting some
disruption and 19% of our respondents declaring that their company

had experienced significant supply chain disruptions.

Fifteen percent said they had not experienced any disruption, which

may be as a result of using locally sourced ingredients and inputs.
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WHAT LEVEL OF SUPPLY CHAIN DISRUPTION DID YOUR COMPANY
EXPERIENCE IN Q1 & Q2?

Some disruption 56%

Significant disruption 19%

No disruption 15%

Don’t know 10%
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INGREDIENT SUPPLY CONCERNS | AM CONCERNED ABOUT ADULTERATION OR CONTAMINATION

OF MY INGREDIENTS SUPPLY

One of the many downsides of stretched and/or disrupted supply chains is

that strained supply leads to price increases, and opens the door for

unscrupulous players to introduce adulterated material into the market.
No more concerned than previous years 60%

Despite such concerns, 60% of our respondents said they were no more

concerned that previous years, with 31% saying they were more

concerned.

More concerned this year - 31%

The threat of adulteration depends on the specific sector within the
industry, with botanicals a particular target for fraud. For example, the
ABC-AHP-NCNPR Botanical Adulterants Prevention Program (BAPP) urged

buyers to be “more vigilant than ever”, with the program expressing “deep

Don’t know 10%
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concerns about the integrity of the botanical supply chains”.
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SHIFT IN SUPPLY CHAIN | EXPECT TO SEE SOME OF THE SUPPLY CHAIN MOVE BACK TO BEING DOMESTIC,
WITH LESS RELIANCE ON RAW MATERIALS AND INGREDIENTS SOURCED ABROAD

The dietary supplements industry is a global industry, with supply of
ingredients coming from all corners of the world. But COVID-19 supply

chains disruption coupled with strains in trade relations between the US Agree 59%

and China, led to some stakeholders postulating that this may change

where companies are sourcing ingredients and raw materials from.

Fifty-nine percent of our respondents agreed that they expect to see
some of the supply chain moving back to being domestic. Disagree - 22%

The economics will obviously prohibit the sourcing many ingredients in

the US (some supply chains would have to be built from the ground up),

and 22% of our respondents stated that they don’t expect any big

Don’t know 19%
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domestication of supply.
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NEW PRODUCT DEVELOPMENT CHALLENGES

One of the key questions our editors were asking stakeholders in the
first half of the year was what the disruption would mean for their New
Product Development pipelines, also taking into account that many of
the forums (ie. the main trade shows) for launching such products were

also victims of the pandemic.

Sixty-nine percent of our respondents said their NPD pipelines remained
as robust as ever, perhaps an indication of how this industry thrives on
new products, and the increasing consumer thirst for products to

support their health and wellness.
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OUR NEW PRODUCT DEVELOPMENT (NPD) REMAINS AS ROBUST
AS ANY OTHER YEAR
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