
OUTLINE AND SPONSORSHIP 

OPPORTUNITIES

23 – 27 NOVEMBER 2020

DRINK TANK WEEK



THE CONCEPT
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OVERVIEW

BEER & CIDER

WINE & SPIRITS

WEEK
OVERVIEW

•

•

•

Tuesday

Wednesday
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DRINK TANK IS 
GOING DIGITAL!

MondayMonday

MondayTuesday

MondayWednesday



SOFTS AND LOW & NO

DRINKS LIST REVEAL

Thursday

Friday

5 DAYS OF DRINKS 
FOCUSED CONTENT 
FOR BUYERS FROM 
LEADING RETAILERS 
AND SUPPLIERS TO 
THE TRADE
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Additional
Content
Ideas

•

•



SOFTS

BEER

SPIRITS

CIDER
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WINE



2019 EVENT HIGHLIGHTS
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CORE 
ATTENDEES
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REGISTRATION PAGE
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CONSOLE LAYOUT
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Audio & Video Controls

Sponsor Handouts

Slideshow Area

Live Q&A



ONE TO 
REMEMBER

92%
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DRINK TANK 
WEEK
PROMOTION 
& OPTIONS
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Visibility on:Sponsorship Options:



SPONSORSHIP
BENEFITS

•

•

•

•

•

•

12



PARTNERSHIP
APPROACH

•

Creative and 

professional dedicated 

internal events team 

Bespoke ideas. Got 

something crazy in 

mind? We’re all ears!

Let’s work 

collaboratively, this 

is a two-way street 

Deliver value and ROI, 

helping you to achieve 

key brand messages

•
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Overall Headline Partner

£30,000 + VAT
1 Available

•

•

•

•

•

•

•

•

•

•

•

•

SPONSORSHIP PACKAGES

Category Partner

£10,000 + VAT
1 Available Per Day

•

•

•

•

•

•

•

•

•

•
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Associate Category Partner

£6,000 + VAT
3 Available Per Day

SPONSORSHIP PACKAGES

Supporter Category Partner

£1,500 + VAT
5 Available

•

•

•

•

•

•

•

•

•

•

•

•

•
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CHRIS DUFFETT

CHRIS LOWE

LUCY SHAZELL


